Religious Education 


ee is the cornerstone of your 
existence. A baby crying in the night, an old 
man praying, the touch of your best girl’s hand, the 
knowing glance of a close friend, the car your brother 


drives, a nation’s flag unfurling in the breeze, the 
staccato syllables of a dictator’s voice shattering the » 
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To commé Micate—to share the exhilaration of your hopes and dreaz 
the desperatioffief your fears, the poignancy of your love—is as natura! . 
eathing andii@p inescapable as the morning sun. Whether by word + 
ction, touch @¥) symbol, we’re always trying to link ourselves to anotix 
person, to es Blish some sort of mutual contact. “All life is meeting 
says MartingBuber and communication is the meaning of meeting. In i 
ideal forpg$tt is an encounter with another, “a meeting from eye to e? 
eart to heart. a3 _ (Hendrik Kraemer) 


mel6ser weve grown technologically, the greater the ideological, spiritue 
and emotional chasm separating us has become. At the heart of yop 
problems with your parents or your boyfriend, the deep-rooted disput 
between white and negro, the constant conflicts of the US and the USS 
is a basic breakdown of communication. We’re reaching out toward other 
but not really reaching them. We’re communicating something, but n 
really US, and a whole dearth of misunderstanding and frustration is tt 
result. 

How can you communicate more successfully? First of all, you m 
want to communicate out of love and respect for another. This desire wy 
help you to sense the needs of another person, to feel the “loneliness ar 
rejection hidden by the empty smile” and to act toward him out of cor 
passion and responsibility for his well-being. When you see other perso, 
as “subjects to love and not as objects to use” (Malcolm Boyd), then 4 
can communicate with them in terms of their own interest and show the 
that you're truly interested in what they are as individuals and worth! 
children of God. | 

Secondly, you must want to listen when others are trying to say som 
thing to you. “A man is important to us not because of something he i 
but because of what he is not,” says Karl Barth. “His importance me 
consist in his poverty, in his hopes and fears, in his waiting and hurrying: 
and we have an obligation to listen simply because he needs our ear at 
our response. 

A desire to communicate and a desire to understand what another persc 


js trying to say leads you quickly and naturally toward those actions which 
Hemonstrate your sincere interest in him. Recognize a person’s presence 
with gladness and he'll feel that he’s important to you. Give him your 
lnndivided attention when he is speaking and he’ll feel inspired to say 


{hings that are worthy of your attention. See that the tone of your voice 


sourteous even when no special occasion requires them, and he’ll respond 
just as you do when you know that you're appreciated and loved. 

| On a person-to-person basis—you to your parents or your friends, a white 
jeenager to a negro teenager, student to teacher—these concrete ways of 
owing interest are keys to successful communication. When the expanse 
wf an ocean, the barrier of a language, the differences between cultures, 
yeligions, and political systems separate you from your neighbor, then the 
Alifficulty of communicating your love for and interest in him increases. 
Then the consistency of your actions and the way you live each day is the 
lmly way to combat indifference to your word and disbelief in your motives. 
Vhen words have become meaningless and issues between nations of men 
jo clouded that they can no longer be discussed, integrity of action and 
unity of word and deed is the only open channel to communication. 

| A child has a disconcerting ability to tell whether or not a person is on 
he inside what he pretends to be on the outside. A little of the child 
}emains in each of us when we are communicating with another. All of 
he “right words,” all of the clever techniques become as noisy gongs or 
jlanging cymbals if they are not true expressions of an inner honesty and 
jove. You can’t long conceal your character from the heart of another or 
i'eceive him with pretenses of false affection. 

|, Life is a dialogue between God and man and man and man. Communi- 
jation between two persons which is grounded in the knowledge that beth 
|e equally loved and equally redeemed in God’s sight mvolves no decett 
‘nd will be fruitful. Reach out toward another in mutual love and trust 
nd you will reach him in the depths of his aloneness—ready to respond to 
‘our slightest word and touch. 
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HOW DO YOU 
READ A NEWS- 
PAPER OR LISTEN 
TO THE RADIO 
OR WATCH 
TELEVISION TO 
LEARN TRUTH ? 


I it worth your time and energy to 
read the editorial page in tonight’s 
newspaper or watch a good news 
commentator on TV? Neither makes 
as relaxing a study-break as the sports 
page or a rollicking TV comedy, but 
both will better prepare you to face 
your social studies teacher as an in- 
formed student or your family and 
friends as an alert and concerned 
young adult. Reading, looking and 
listening for the best in all areas of 
today’s media is an art, which once 
learned, will give you real insight 
into yourselves and the world about 
you. 


Read with a Critical Eye 
You can rate your “reader-ability” 
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and see where improvement is needed by checking yourself against a lis 
of questions which Dr. Edgar Dales has set forth in his book How to Reee 
a Newspaper. 

(1) Am I familiar with a number of daily newspapers, both good ane 
poor? 

(2) Do I plan my reading in terms of time spent, material read, ana 
the order and speed in which the material is read? 

(3) Have I examined all parts of a good newspaper to find out what” 
in it? 

(4) Can I find desired information quickly by using the index, new 
summary or other aids? 

(5) Am I familiar with the way a typical news story is constructed ? 

(6) Do I get the most out of big news stories by following them day 
by day as they develop? 

(7) Am I able to read, understand and criticize the editorials in Uy 
daily newspaper ? 

(8) Do I have sufficient speed and comprehension ? 

(9) Am I familiar with some of the factors which influence the natur 
and accuracy of news such as the reader, ownership of the paper, politice 
afhliation, the reporter of the news, the editor of copy, the make-up editop 
space restrictions, and advertising ? 

As you evaluate your own “reader-ability,” judge the newspaper yo 
buy, too. Continue to ask yourself if its general purpose, bias and standaré 
are fresh and healthy. Evaluate daily the various departments and writers: 
judge individual news stories by their source, author and agreement wit 
the known facts; and ask always if a paper is reporting the news as fairl 
and accurately as human integrity and intelligence allow. 


Look and listen with care 


Newspaper’s vocal counterparts —TV and radio—also deserve yor 
thoughtful attention. You are the patrons of their best and their wor: 
products. You can be the conscience which forces them to eliminate the? 
worst and make their best better. 

(1) Ration your listening and looking time so that it fills up only : 
hour or so per day with an extra allotment on weekends. 

(2) Be discriminating in your selection of programs. 

(3) Keep posted on the latest in programs by reading critical, obje« 
tive reviews in newspapers and magazines. 

(4) Balance your diet so that you aren’t looking at or listening to onh 
one brand of program such as westerns or comedies. 

(5) Pick programs that pay off dividends of additional knowledge am 


(inspiration for your thinking. You'll 
reap post-program benefits in both 
sfamily and classroom discussions. 

| After you’ve mastered the tech- 
niques of critical selection, then con- 
‘front your radio and TV sets with a 


within a good range of the TV set or 
jcadio, look attentively at the TV 
screen, and cut all other conversation 
jintil the program ceases. 

Plan to watch or listen to interest- 
|ng and informational programs with 
‘family, friends, youth fellowship 
2roup or social studies class (at least. 
arrange to take in the same programs 
feparately if group sessions can’t be 
jwranged) so that afterwards you can 


jZven a casual TV date with your best 
‘uy or gal can include some conver- 
sation about the worth of the show 
you re watching. Then these talked- 
bver thoughts, both favorable and un- 
avorable, should be communicated 
!o local and national sponsors, station 
/nanagers and networks. Put pressure 
m them to support presentations that 


_ As Christian youth who read, look 
lind listen with care, you can fulfill 


here is a “great battle to be fought 
igainst ignorance, intolerance and in- 
lifference.” You can awaken your- 
elves to the realities of the wide 
lvorld about you and begin to see 
jnore clearly what your role in this 


\vorld must be. AAA 


Christ is God’s Word Amoms U: 


| 
| 
<¢77 FIND it hard to talk to God,” said June as she chatted wit 
her closest friend, Sharon. “How can you talk with a 
you can ? Or to somebody you don’t know? There are ev 


times I’ certain there is a God. So how can you talk wi 
somethin ’t even believe in for sure? 


just how 


somethin 
ments o 


is communication. If used proper 
ey show forth our intentions—they uncov 
individual human beings. 

But words divorced from action are empty vessels. “If any on 
says, ‘I Love God’ and hates his brother, he is a liar” for empt 


“vords are “lies.” A word spoken truthfully is in itself an act. 
ti self- eine and self-revealing on the part of the 
d love for those spoken to. 

perfect example of this 
as the Word and 


unication with us, then as 

e come to understand God. One 
theologian suggests that Jesus Christ is what God means by the > 
ord man and what we mean when we say the word God. 


ar Christ i 


That Jesus was a man is as certain as anything in history. Bua 
our troubled questions seek to know if Jesus w i 
BAS ne more than a man? Was he. du 
” by adoption. 


sus at the beginning o 


because he is the Ws 

How, then, did th : 
earth? His entire life anc 
good news to the poor, proclai 
recovering of sight to the blind, setting at liberty those who are 
oppressed, and proclaiming the acceptable year of the Lord 


His message and his mission were difficult and powerful, but 
ithey were also concrete and understandable. 
We can see Christ in his work, in his living, in hi 
dying. And in seeing Christ” we are seein 


ample, a 


ction God gives us his Word about what he is and how he 
would have each one of us work his will on this earth. 


—HERB MUENSTERMANN 


What are you trying to communicate by necking, by 
going steady? Should you indulge in necking at all? 
How far should you go and who sets the limits? Here 
a leading psychologist helps you to understand your 
biggest problems about yourself and teen-age sex. 


RE you surprised to hear that there is such a thing as teen-age sex? 

All along you’ve been assuming that sex was sex—undifferentiated 
for teens and adults. Well then, right off the bat, let’s state clearly: adult 
sex is different from teen-age sex. Adult sex is a physical act—the result 
of a physical drive—and frequent'y other drives, such as a desire for 
children, a desire for unity with the loved one and life. Teen-age sex is 
none of these things. The teen-age girl is rarely driven by a real physical 
need for sex. The teenager has not the experience yet to love maturely, 
though she may “fall in love” puppy-style or have crushes, and she certainly 
doesn’t want children. How do we account then for all the necking couples 
in parked cars, the porch glider, the movies, the park—the going-steady, 
necking-steady relationships, the statistics showing 40 per cent of unwed 
mothers to be teenagers? What is teen-age sex really? 

Teen-age sex is a search for contact . . . contact with another person 
who will understand and share the teen-age world. The drive is essentially 
for an emotional contact, rather than for the satisfaction of a purely bio- 
logical need. The teenager wants to communicate .. . to share her par- 
ticular adolescent logic and feelings with someone whose logic and feelings 
are similar—one who will accept her in the way she feels adults do not. 

How does she attempt to make the contact—this communication? Unfor- 
tunately, the teen’s verbal communication is not well developed. For one 
thing, most girls (and boys, too) do not have the habit of verbalizing to 
their parents. There is an invisible wal] between parents and teenagers—set 
up without either of them wanting it. Frequently it is the teens who clam 
up, feeling that what they say will be censured; occasionally it is the parents 
who are somewhat afraid to hear about the inner turmoil of their sons 
and daughters. In either case, the lines of communication are weak. 

The teen-age girl, for instance, grows up with her mother as a symbol 
of femininity. If she sees little or no communication between her mother 
and father (and this often happens in our world) she follows suit and 
assumes that the only communication is physical—or sex. 
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Where is the young girl going to get her ideas of how to communica 
emotionally? From TV, movies, books? There again verbal expression 
subordinated to action, and physical gestures become symbols of loy 
Nothing is farther from the truth. Physical contact is not emotional contae 
But to the teen-ager physical contact becomes a substitute, and she tries 
“reach”? someone through the use of her body. eae 

What is the result of this substitution of physical contact for the re: 
thing? A vicious cycle—in which the important drive of the teenager {& 
identity, for overcoming her loneliness in an adult world, for expressin 
her special teen-age self—remains unfulfilled! 

In the interim, many things may happen to this girl. She may fin 
herself becoming increasingly restless—emotionally unsatisfied as she is- 
and this restlessness she again identifies with sex. She may then flit fro: 
boy to boy in a series of little love affairs—seeking someone to assuas 
this feeling. She may be pushed beyond the limits she had never intende 
to pass—actually experiencing adult sex. She may, in the course of suc 
events, seriously hurt her reputation, even hurt her future happiness. 

Or she may become the girl, who because she is getting no real emotion: 
return, rejects the notion of love entirely—and pursues more cynical goa 
in her relationships with the opposite sex. 

She may be the girl—and there are thousands—who just drift into an 
through boy-girl relationships, doing pretty much what everyone else 
doing, necking at parties, sneaking kisses—and asking always—is this it 

And she may also be the girl who thinks she’s missing everything becaus 
she’s not necking. 

She may become the promiscuous girl—the wild girl—the teenager d 
scribed by lurid headlines. 

How can you, as a teenager today, avoid these pitfalls and establis 
healthy relationship with boys? 


¢ Become aware of your real self. Don’t confuse the desire for emotion. 
contact with the desire for physical contact. 


* Open the lines of verbal communication with your parents, yo 


friends, your boy friends. Try to form the habit of expressing you 
feelings. 


* Direct your energy and restlessness into constructive group activitie 
Political action in your community or school, community project 
pursuit of hobbies—all these “involve” you in such a way as to u: 
your restlessness, make you more articulate, open up healthy partic 
pation with the opposite sex. 


* Avoid going steady. There’s safety in numbers. The steady relation. 
ship must, of necessity. lead to intimacy. Remember always that a 
~ boy can be easily eee sexually; that you must answer for and 
- control yourself. 


Now, I can just hear the agitated remarks: “You mean, no necking at 


lh? After all, if I like a boy. I want to express it. Is there anything wrong 
n that?” 


tion—if you can accept frustration. You will have to learn to apply 
brakes when you don’t really want to. You will have to discipline 
yurself, to remember that while you may just be playing or flirting, your 
yy friend may be reacting—and with intensity! There are ways you 
1 judge from your past experiences as to whether you are capable of 
epting frustration. Could you, for instance, say no to a date when you 
a special ee that had to be epee or turn away oe a 


kly ito distrust yourself and adopt safeguards such as healthy group 
ities. a‘ 


wards finding a friend—a soulmate—an ally in a confusing and often 
htening world. You are just as alluring to the opposite sex—perhaps 
more so—when you are being intellectually stimulating and graciously 
entive as when you are making physical contact. Boys, too, want to 
ke friends, feel a sense of identity, share attitudes, and problems and 
's. When you are explaining your values or feelings to a boy and your 
ss are brilliant with enthusiasm, then you have sex appeal. When you 
climbing a ladder in your jeans and your lipstick is half gone, but 
2 must tack up that banner for the newest Canteen drive—then you have 
< appeal. When you are walking, hand in hand, discussing your career 
als, your feeling about spring. your concern about war and peace, your 
we, your wonder, then you have sex appeal. Teen-age sex is the struggle 
r closer emotional and spiritual contact, the search for someone with 
yhom to share the splendors and the terrors of adolescent life. 


—BERNARD F, RIESS 


Q What are your insights into values held by contemporary young 
people? 

A_ That’s a broad question. Each young person, of course, has his own 
set of values. Certainly I think that education is a more important value 
today than it was in my day. That’s because education is much mor 
attractively presented today. Also the pressures are greater upon the 
student to achieve through education. 


Possibly we’re seeing a rise in materialism in young people in general 
although there are many exceptions. I think that certainly young people 
today are much more thing minded than they were ten years ago. 
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@ You say that there is greater emphasis on education. Is this because 
ere is so much college pressure? Is education not for learning’s sake, 
it to get ahead? 

A Well, again it is difficult to generalize but certainly it’s true that 
rents are putting pressure on their youngsters to study harder than they 
din my day. The reason, of course, is that it was no problem to get into 
lege regardless of your educational background. 

Q@ What do you think we should be Alia about? Do you think 
ere are things we're overlooking? 

A I think the aspirations of young Americans are focused primarily 
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in terms of self-gratification and what kind of a rich life theyre going t 
have for themselves—whereas in many other countries of the world you? 
find that young people, when they talk about the future, think about servic. 
to humanity and of helping to build a better world. 

Q How much do you think our attitudes reflect the values and outloo: 
of our parents? 

A Well, I think that our attitudes reflect those of our parents a Jot mor 
than we realize. That was pretty clear, I think, in the political campaig 
last year. I went to dozens of college campuses around the country ana 
in each college you found that the faculty was about 75 per cent Democrati: 
and the student body about 75 per.cent Republican. The explanation, o 
course, is that most of the youngsters who go to college come from familie: 
where their parents are Republican. 

Q Do you think we can blame our materialism more or less on ou 
parents? 

A Well, obviously, sure. On our parents and on the environment i% 
which we live. I think the major factor here is that today more than eve 
our whole environment is saturated with commercialism and pressures on u 
to behave in certain ways in order that we'll want goods and will buy goodé 

Q Do you think a lot of this thing-mindedness could be blamed o: 
advertising? 

A A survey was made in the suburbs of Chicago. They found that th 
youngsters were even more extraordinarily thing-minded than their parents 
This apparently is because they were given so much in the way of materiz 
possession, that it became a preoccupation with them to have “things. 
The reason is obviously that we’re living in an atmosphere where we’r 
saturated with appeals to want and have things. 

Q Do you think this thing-mindedness is created—or is it in all of wu 
to start with? 
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| 
| In this era of "frantic doubling''—two refrigerators 
n every house, two houses for every family, of 
‘throw-away'' cans, pans and packages, of encourage- 
nent to go into debt through installment buying, 
‘Americans must learn to live with their abundance 
vithout being forced to impoverish their spirit." 
(The Waste Makers) 


A You can’t state where it starts. It’s usually an exploitation of one 
ide of our personality. We all have what psychiatrists call our ids and 
ur super-egos, our selfish concerns and our idealistic concerns. The goal 
f much of advertising is to keep us preoccupied with the id aspect. 

Q What do you believe is the best course of action that young people 
an take to avoid being conditioned to this commercialization of modern 
Americans? 

A One thing is to learn to recognize ihe circumstances of your exis- 
ence. Recognize the appeals and the strategies being used to make you 
hing-minded. And be very much set upon leading your own life. 

Q How are you going to appeal to a person who is aware of his own 
hing-mindedness and aware that people are preying on it? 

A Psychologists call this the recognition reflex. If you recognize the 
echnique that is being used upon you, you no longer bow to that appeal. 
‘ou still go ahead and buy the product for your own good reasons. But 
ou won't buy it for the reasons that are presented to you, for you know 
hat there’s a strategy involved. 

Q Who do you think is more wrong—the advertiser who has found 
ut people's inner feelings and what they really want and use what they 
now fo sell their products, or the consumer who has these needs and 
gults? Which do you think would be more important to correct? 

A Well, it’s more important to work at the consumer level. It’s un- 
ealistic to expect the advertiser to reform very far if by using certain 
rategies, which are legal and not fiagrantly offensive, he can be effective. 

Q You've pretty much made it clear that this is some sort of infection 
) our society—advertising, wastemaking, status seeking, etc. Do you think 
he individual alone can control his reflexes to advertising? Or do you 
hink the individual needs to be organized in this respect? What can church 
oung people do about it? 
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A That’s a big question. I think the primary reliance should be up) 
the individual and his self-awareness of the influence upon him. On th 
other hand, I think the church should be congratulated and encouraged 
It has shown more awareness of the problems that are arising from lll 
trends of our society than probably any group in our society. 

Q Do you think the church reflects this barrage of advertising ani 
commercialism? Has there been a major change in our outlook on religid 
from what it was, say, 100 years ago? 

A You can’t isolate these things. Certainly it’s true that if there ag 
pressures on the public at large today to be more “realistic” in their philc 
ophy of life and “live it up,” then it will reflect itself in the programs | 
some of the churches. 

Q Do you think the ministers and clergymen could adapt a few 
the principles of motivation and research used in advertising without meat 
ing too much of it? 

A I don’t think so. The head of the National Conference on Christia/ 
and Jews talked about this sometime ago when he said that the use of the 
techniques for good purposes could not be justified if you were still sho: 
ing a basic disrespect for the individual in terms of manipulation. 

Q@ It seems to me that the appeal of most advertisers is emotion 
rather than rational which seems to defeat the purposes of religion. 

A Well, that’s possibly true. You can’t generalize about advertisiil 
either. An awful lot of advertising is simple statement of fact about pro 
ucts. But when you get into TV advertising or magazine advertising yw 
find an emphasis on the magical qualities of a product—a complete! 
irrational approach of trying to infuse the product with magical qualit 

Q Do you think the problems of being susceptible and of status-seekiii 
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The marketing people are fascinated with the so-called teen-age market. 
feenagers today constitute a 12 billion dollar market, and they can be 
persuaded to accept innovations and concepts of products such as the TV 
more readily than the rest of us older people do." 

elong primarily to the U. S. or can they be found in other countries also? 
_A_ No, they’re not limited to the United States at all—as evidenced by 
he fact that my book is published in nine different languages. For example, 
ul my books are being very intensively read in Germany and England, to 
i lesser extent in Italy and Japan and places like that. I think what we’re 
lealing with is primarily a trend in industrialized men and the impact on 
nan of advanced technology, big organizations, and advances being made 
n persuasion techniques. To some extent, this is affecting people in west- 
‘mm countries, irrespective of boundary. 

@ I|s education at the consumer level the only way to combat this 
Mower of persuasion? 

A No, there are many ways. You could protest. Writing letters is a 
ery effective way of getting desired results because big organizations tend 
© over-react to criticism. You send them one letter and they get greatly 
oncerned at the executive suite level. You send them two letters and they 
yanic. Three letters and there’s pandemonium. 

We might get to the point where we’ll need to have some kind of police 
orce set up to keep an eye on the use of advanced techniques of persuasion 
—for example, subliminal perception and things like that—where you have 
he use of mechanical techniques to get messages to us past our level of 
wareness. These areas should certainly be policed and watched. 

Q A majority of people might not want these techniques of hidden 
ersuasion to be outlawed. Maybe they like other people to do their 
hinking for them—sort of a "go along with the crowd" psychology? 

A That’s one of the dangers. In Chicago they conducted an experiment 
n which they used this subliminal persuasion approach on radio. They 
vere whispering advertisement messages on radio and then afterwards they 
alled up the people and asked them what they thought about it. Three- 
fuarters of the people said that they preferred this to having to listen to 
ong-winded commercials. They’d rather have the stuff whispered to them. 
think it’s such attitudes as this that are causing our freedoms to be | 
ibbled away. 

Q Do you think that the advertising techniques are directed mainly 
it the youth or at the adult level? 

@ Advertising techniques are directed at all levels but the teenage 
evel is getting the heaviest emphasis today. Teens have four times as much 


2\ 


money to spend as teenagers did 

15 years ago. According to one 

study, the average teenagers has TEENS 

$500 a vear at his disposal. INTERVIEW 

And the teenager is very at- VANCE 
tractive to the marketers Oe PACKARD 
cause there are so many of you. 
You’re the fastest growing ele- 
ment in our population. Teens 
are also extremely attractive to 
marketers because they are at a 
level where they are forming 
their lifetime patterns of buy- 
ing. The markets are anxious 
to get teenagers started on their 
products. That’s why you’ll find that they’re spending thousands of dollad 
distributing free cigarettes to the colleges and paying students to har} 
them out. 

Q The way they advertise to the best of the circle and “all the goed 
people have this," etc.—do you think this leads to status seeking? Ar| 
then status-seeking leads to more advertising. Is it a vicious circle? 

A_ That’s certainly true. There’s always been status seeking. But wh 
is new is that it’s been on such a-systematic basis in terms of marketir| 
products—its overtones. Ford Motor Co. had this advertisement with tk 
girl pointing to the big tail-lights in the back of the car. And she said, “L. 
the people behind know that you're ahead of them.” That’s clearly statuj 
seeking. | 

Q But don't you think a lot of people—who don't have enough noha 
to buy something like that—would resent anything too pushy like thai 

A That is correct. But on the other hand, most people have mo} 
money today than they did 10 or 15 years ago. Most advertising is geare| 
to a certain social and economic background so they know beforeha| 
how much money people on a certain level can spend. 

Q Isn't your audience going to be all economic groups? 

A That’s the problem for television. They haven’t figured out a wel 
to offer a specific appeal and so they tend to appeal to the lowest comma 
denominator—at least in terms of program content. In radio it’s a differe: 
situation. There are the rock ’n’ roll stations, long-hair music stations, et 

Q Do some of these commercials—such as the Savarin commercial- 
which picture American culture and society—do some of these give peopt 
a wrong idea of what is normal or average in American society? | 
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The average American family in the course of a single day is subjected 
1500 selling commercials." 


A I don't know. What they present seems to rapidly becoming normal. 
he whole point of advertising is to make you believe the average person 
as a Cadillac sitting out in front of his $75,000 home and to make him 
Spire to have one himself. 

@ A while ago you mentioned police action to counteract the evils 
f persuasion. What sort of legislation do you think would be helpful? 
a I think subliminal persuasion should be flatly outlawed. It isn’t 

lay. 

@ Do you think that the false impression of our national life is giving 
he nation a false sense of security? 

A I don’t think it’s giving us a false sense of security. I think it’s 
iving us a false sense of values in that it places so much emphasis upon 
iaterial things and aspects of our life and tends to make us preoccupied 
ith how we live in terms of our physical surroundings and what we 
onsume. 

@ How do Americans feel about our soft life? 

A We’re plenty complacent about it. 

@ Right now is our economy in good shape? And if it isn't do you 
rink it's possible to have a good economy without going to war? 

A That’s one of the great dangers we've gotten ourselves into—this 
ery unhealthy reliance on defense spending for our growth. I believe it’s 
0 billion dollars a year that’s being spent in one form or another on 
efense, or deriving from our defense establishments. It affects 10 per 
ant of our economy. You go into some state—California, for example— 
nd it’s up to 25 per cent. This is a very serious problem and the National 
ouncil of Churches is studying this right now. 
® In the case of the steel industry, the steel mills are operating at 
ymething like 50 or 60 per cent of their capacity and still make a profit 
yr the corporation. Is this sound economy? 

A Well, it’s not sound economy but it’s an encouraging thing that they 
in because they’re going to have to. Our industries have got themselves 
) over-expanded today that taking the industry as a whole we’re only 
sing about 78 per cent of our capacity in most fields—automobiles, radios. 
lost of these fields can produce all that we are consuming today in about 
ne months, and shut down for three months. 

Q What's the cause of this? Has it been the reaction of the consumers 
‘ over-expansion of producers? 
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A I think it’s mostly over-expansion of production. It occurred duriny 
the 50’s on a great wave of optimism. | 

Q Do you think this younger generation is going to be working haraei 
and be a better generation than previous ones? In terms of history, whe 
people look back at our generation will it shape up as better—or ie 
following our parents? 

A Well, I think it’s certainly true that the present generation is muey 
more oriented to education, is much more enlightened about world affairs 
and I think that the reaction to the peace corps suggests a great deal ¢ 
latent idealism. As though they were awaiting a challenge worthy of dee: 
commitment. On the other hand, we do have all these pressures to mak 
us more and more preoccupied with self-indulgence. I think that som 
very powerful pressure will continue to push us in that direction. 

Q What bothered people most about your books? How did the 
react? Were they startled or were they mad? 

A I like to think that what bothers them is that I was revealing thi 
truth about what is happening. That always throws you in a great tizzy— 
if you find out some unpleasant truth about yourself. 

Q What is the main status symbol—in each section of the country; 
What are the main things that we seem to be concerned with? 

A First of all, a college education, I think. In terms of material thing: 
the home has replaced the car as the main status symbol. Then there ar 
new things coming in that are status symbols—boats, European trips, swim 
ming pools. 

@ Do you think that paid television could eliminate a lot of th 
advertising? 

A | think television could be a very wonderful, fine force. There ar 
two dangers. Paid television would be under the same pressure as televisio 
to get as wide a market as possible. The other danger is that if they succee 
in getting this wide market, then they’d be under tremendous pressures fror 
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“It's harder today than it used to be to stand on your 
own two feet and develop your own philosophy of 
what is right and wrong for you, what is going to be 
success or failure for you—rather than for other 
people.” 


idvertisers to get in and offer to help them out by advertising on these 
orograms. Then you’d be getting your commercials and paying for them. 

On the other hand, paid television would eliminate a lot of the objections 
we have to commercial TV because so much of commercial TV is oriented 
o advertisers and sponsors. 

@ Has the advertising people taken any clues from your book? 

A_ I don’t know. They talk about it incessantly. It’s hard to pick up 
2 copy of a magazine without some remark or crack about it. 

@ Looking into the future—would you say the advertising techniques 
¢ 1970 will be any more obvious? 

A Probably. The advertising industry itself is very much concerned. 
[o move a refrigerator is going to cost more and more money as satura- 
ion sets in and as the public becomes increasingly aware of all these 
ippeals. The public is starting to suffer from what the advertiser calls a 
atigue of believability. It’s harder and harder for them to believe the 
tuff advertisers claim. 

Q With all these problems, do you think that education is the only 
inswer? Will that make people aware of it? Will it change people? 
Dr will it have to be some dramatic thing? Or will the people have to be 
yushed? Is there need for them to drive all the time? 

A Well, I think a lot of things have to happen. I think that we have 
o develop sensible ideals for our nation that can fill us with a sense of 
common purpose and can exhilarate us and excite us. I think that one of 
he main challenges is to shift from a highly successful materialistic society 
nto a truly civilized one. One of the main problems each of us has to 
ace is that of being a clearly defined individual because we have all these 
ressures of big organizations, of complexity, of persuasion. The tendency 
s to be swayed by them. The challenge is to develop a philosophy of life in 
egard to possessions that doesn’t begin and end in self-indulgence. 


vVvvV 
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EE that girl, sitting there, with her legs:crossed and her foo 
back and forth? Her thoughts are far away—and she wishe 
too! And that boy over there—arching his head back, arms be 
—it’s likely he possesses a high I.Q.! And what about the teen 
ing her foot in a circle? It’s very possible she may be thinking ah 
Obviously you can’t chart somebody’s personality from one 
—or swing. But leading psychologists and research analysts tell 
gestures (or mannerisms) we use everyday communicate— 
clearly—whether or not we utter one word. 
Common, everyday gestures like the examples given above ha 
out our knowledge. They become part of our personality. Suc 
can. help or virtually block your attempt to get a verbal message ¢ 
‘Modern languages are still basically sign languages, 
Louis Stone, clinical psychologist at the University of California. Hi 
of lip-reading showed that it is almost impossible to communicat 
mation with the lips alone. Whether or not words spoken are 
understood, they convey more meaning if facial and body moveme 
accompany them can be observed. 
But how do we know which gestures mean what? Why do 
things? And how can we use this knowledge as an aid in comm 
what we are and what we say to others? At the same time we want 
stand better the reactions and thoughts of our friends. How 
help clue us in? 
The study of gestures and their meanings form the basis fo 
new science called “kinesics.” For some new insights that wil 
become more responsive to others and ease the going in ever 
tions, we’ve gone to top scientists in the field. 
Gestures often are an outlet for emotion or a sign o 
Most of the body movements that can make a restless young pe 
jumpy as a grasshopper are unconscious. The person whose g 
always on the go may be relieving himself with actions that 
jittery as they watch him bite nails, thrum fingers, snap fingers 
jewelry. 
Meanings of gestures vary—depending on who does wh 
and why, cautions Dr. Maria C, Maginnis, counselor for colle 
students at UCLA. For nine years Dr. Maginnis studied gest 
teenagers. She classified 10,000. “Don’t jump to conclusions,” 
“Watch to see if gestures that seem significant recur—and if so w 
them on. Try at the start to get the mood of the gesture—and 
what’s behind it. This will guide you on how to interpret gé 
control any of your own that might be embarrassing, or annoyit 
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gestures give away your sex 


Here, at Kitte’s prodding, is an example 
of how Dr. Maria interprets a gesture: 

The Gesture: Johnny pulls nose, when 
introduced to a girl or party partner. 

Meaning what? “Perhaps he does not 
feel old or wise enough to be a Don Juan,” 
mused Dr. Maria. “Or maybe he has an 
itch or allergy or is breathless. Make no 
snap judgments about Johnny unless you 
note he pulls nose, usually, whenever he 
meets any girl—indicating he is date-shy 
and needs more experience in mixed 
groups.” 

Dr. Maria found that most gestures “slot- 
fitted” into 13 categories. Below are four 
groups of gestures. Can you tell what gen- 
eral trait each group expresses and whether 
the gestures are typical of girls or boys? 

Group 1—Flexes ankles, tenses hands, 
crooks mouth, shows teeth, tilts head, raises 
shoulders, sits on edge of seat. 

Group 2—Sits on hands, rubs eye, covers 
ears, rolls head, covers face, talks to self, 
rubs hair on opposite side with hand, puts 
hands in pockets. 

Group 3—Stamps foot, tilts chair back, 
grimaces, pouts, grinds teeth, hits others, 
works jaw side to side, hits desk, sneers, 
snaps fingers, pushes others. 

Group 4—Plays with hair, picks teeth, 
sucks tongue, smiles to self, “brushes 
crumbs,” removes shoes, plays with paper. 

These are the answers based on the 
Maginnis study: Group 1 shows a trait of 
suspense, watchful waiting; girls. Group 2, 
evasion, turning away; boys and children. 
Group 3, aggression and _ assertiveness; 
boys, children of higher intelligence. Group 
4, preoccupation with task; girls. 


is there anything good about gestures ? 


Recognize yourself among these groups? Don’t let this worry you, sa: 
Dr. Maria, unless they’re unsightly, too loud, or out of place. OR invas 
another’s privacy. Nobody cares, for instance, if you twiddle your thura 
or chew your cheeks during a test. But start drumming your pencil an 
see how your rating sags. 

How do you control gestures? Sometimes you substitute gesture 
Perhaps you’re the enthusiastic, back-slapping kind. Tone it down te) 
hearty handshake. Maybe nail-biting is your problem. Your friends doy 
mind, but it embarrasses you. Psychologists say this habit comes fro 
inner tension. Ask yourself, what’s making me tense up inside? Is it 
cause I feel I’m not being accepted by the crowd? Or because the coaca 
rides me too hard? Find the cause and you're a long way to its solutio 
Nobody makes others more uncomfortable than someone who doesn’t beler 
in a group and doesn’t know it. Don’t assume that by being different ye 
are refreshingly offbeat. Study the way your friends act and shape yon 
gestures accordingly. Adapt only those that seem right for you. 

What’s good about gestures? Plenty, if they help you to be at ease ar 
express yourself in a colorful, emphatic way. They should be spontaneoy 
—not studied—but controlled, so they offend nobody. 

“Don’t condemn those who can’t stand still as nervous wrecks.” Bass 
on her observation and experience Dr. Maria found that hyper-activit 
doesn’t mean a thing. Some who seem outwardly calm may be jumpir 
inside. The kind way to help one who is over-gesturing and _attractiri 
attention to himself is to get him dancing, or directing a game, or compe: 
ing in sports. 

“It’s fine to have what it takes in self-restraint to stand, sit, or keep-sti 
—with no excess movement—the Grace Kelly type,” said Dr. Maria, whoz 
own gestures are mobile and friendly. “But don’t overvalue lack of mov« 
ment. It’s better to have a lot of gestures, used on impulse to say and sho 
how you feel without words, than to be too restrained. 

So, don’t miss the daily gestures—the friendly hand-wave, the hanc 
shake, the back-pat, the courtesies of welcoming a stranger. 

Be gesture-conscious. This will help you to cure habits of your own- 
like nail-gnawing—that annoy others—and prompt you to help others fe: 
at ease when their gestures show tension. 

Be tolerant, aware of the difference in cultures, expressed in gestures, b 
people with different backgrounds. Man “shaking fist at you” might b 
trying to pick a fight—or telling you he wants to shake your hand becaus 
he’s mighty proud of you or anxious to meet you!—KITTE TURMELL 
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O God, remember not the words of worship we have prayed # 
false gods and have uttered unto thee with our lips but not wil 
our heart's consent; remember not the words of hatred ar 
malice we have spoken to our neighbor, nor our withholding « 
words of understanding and love from him; 

Spare us, good Lord, from our failure to become close 
closeness, together in togetherness; from changing communicatic 
into exploitation and thereby making it an immoral action; fro 
much speaking but little listening; from speaking to our neighbs 
in monologue rather than in dialogue; from utter isolation at 
the end of communication; 

Hear us, good Lord, that thou wilt use us in thy speaking to ¢ 
men and each man, that our communication may be sacrament 
in proclaiming vocation, pronouncing thy Truth, changing # 
course of lives and events; that we may communicate that pea 
which passeth all understanding in the midst of the Christiar 
war. Amen. 


